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Foreword

Johannesburg is set for a vibrant travel season from February to 

April 2025, offering significant opportunities for car rental 

businesses to capture growing demand. Success in this dynamic 

market depends on understanding key factors like traveler origins, 

purposes, trip durations, group sizes, and booking behaviors. These 

insights will help businesses strategize effectively, stay 

competitive, and maximize revenue potential.

Our report provides actionable insights into the Johannesburg car 

rental market, equipping businesses with the data to adapt and 

thrive during this period of high demand.



Source: Adara, a RateGain Company

UK to Drive Johannesburg Tourism

The United Kingdom, United States, and Australia will be the top markets 

contributing to tourism in Johannesburg during this time. Car rental businesses 

should  tailor their offerings to meet the preferences of these travelers, positioning 

themselves to capture demand and unlock significant revenue opportunities.
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Leisure Travel Takes the Lead

Leisure travel will dominate the reasons for visiting Johannesburg, highlighting the 

need for fleets designed for tourism and recreational purposes. Comfortable 

vehicles suited for solo travelers, couples, and small groups will experience the 

highest demand.

Source: Adara, a RateGain Company
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Solo Travelers Dominate

Solo travelers will form the largest segment of visitors, followed by couples, while 

families will represent a smaller portion. Car rental businesses must prioritize 

compact and economical vehicles for solo travelers. Couples will prefer versatile 

and comfortable options, while families will benefit from spacious and practical 

vehicles. Maintaining a balanced inventory will help businesses meet these varying 

demands efficiently.

Origin Countries

Source: Adara, a RateGain Company
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Source: Adara, a RateGain Company

Rising Demand for Extended Travel

Most visitors are expected to plan extended stays, driving strong demand for 

long-term rentals. Offering flexible packages, discounted rates for longer 

durations, and premium options will help car rental businesses attract and retain 

these travelers effectively.

Origin Countries

3 -4 Days1 - 2 Days 7 - 10 Days >10 Days5 - 6 Days

Trip Duration Category by Top Origins

%
 o

f B
oo

ki
ng

s

UK US Australia
0%

50%

100%

13%
20%

8%
9% 7%12%

73%
62%

81%



Advance Planners Set the Pace

A significant portion of travelers will book their trips well in advance, with many 

planning 45 to 90 days ahead. This underscores the need for car rental businesses 

to launch targeted marketing campaigns and promotions 30 to 60 days before peak 

travel periods, ensuring they secure bookings early and stay ahead of competitors.

Source: Adara, a RateGain Company
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February's Peak Travel Spurs
Dynamic Pricing Shifts

Pricing trends across Johannesburg's car rental market reveal distinct patterns 

between premium and budget-friendly categories. Options like IVAR and GFAR 

consistently command higher base rates, while economical choices such as HDMR 

and ECMR maintain steady pricing, catering to varied traveler needs. A sharp rate 

increase between February 13th and 18th points to heightened demand or significant 

events, underscoring the importance of dynamic pricing during peak periods. By 

leveraging these insights, car rental businesses can adjust pricing strategies, focus 

on high-demand categories, and maximize revenue during critical travel windows.
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Key Strategies for Car Rentals

Prioritize Inventory to Meet Demand:

Stock up on premium vehicles like IVAR and GFAR to maximize returns 

during peak periods, while keeping a strong supply of economical options 

like HDMR and ECMR to attract budget-conscious travelers.

Tailor Strategies for Key Markets:

Focus on travelers from the UK, US, and Australia by aligning services with 

their preferences to capture the largest share of visitors.

Cater to Leisure and Solo Travelers:

Offer comfortable, spacious vehicles for leisure travelers and ensure 

compact, budget-friendly options are available for solo travelers, who 

dominate the visitor demographics.

Prepare for Long-Stay Travelers:

Create affordable, long-stay packages to attract travelers planning extended 

trips, especially from markets like Australia.

Launch Timely Campaigns:

Engage early planners by launching targeted campaigns 30–60 days before 

peak periods to secure bookings ahead of competitors.
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Want to Keep Up with
Year-Round Travel Trends? 

www.rev-ai.io

Subscribe to Our Page! >


